For Immediate Release

Oh Boy, it Tastes Better! Oberto Brands Overhaul Beef Jerky
with Simple, All Natural Ingredients for Great Tasting Flavor

Kent, Wash., FEB. 8, 2011 — Oberto Brands, a national leader in the meat snacks category, today
announced it’s a new era for the company’s signature Oh Boy, Oberto! beef jerky line as the popular
product receives a complete recipe and ingredients overhaul. Oh Boy, Oberto! is the first major brand to
offer an All Natural Beef Jerky. The company’s new recipe will use only simple, all-natural ingredients
resulting in a flavorful, hearty jerky that is seasoned, smoked and dried to perfection naturally without
artificial ingredients and preservatives.

“Our motivation for the change was simple: to deliver a better tasting jerky that our consumers
feel better about eating,” said Tom Ennis, chief executive officer of Oberto, a leading domestic jerky
manufacturer. “Oberto’s new beef jerky recipe uses straightforward, natural ingredients found in any
home kitchen. Our new product is now much tastier, much better quality and responds to strong
consumer demand for more wholesome packaged snacks with simple ingredients.”

This change marks Oberto’s first major jerky overhaul in more than 12 years, as the company
looks to realign itself with its core customer and consumers demands. The new All Natural Beef Jerky
includes only the following ingredients: beef; sugar; beef broth; water; salt; spices; natural flavorings;
natural smoke flavor and vinegar. It includes no artificial or synthetic ingredients and no artificial
preservatives, such as hydrolyzed vegetable protein and corn syrup, as was called for in the company’s
previous jerky recipe, and is also found in most competitive products on the market.

“Our reformulated products will be easily identifiable on convenience store and grocery shelves
with new packaging that clearly communicates that the jerky is all natural and minimally processed with

no artificial ingredients or preservatives added,” noted Ennis. “We’re excited to get this great new jerky


http://www.obertosausagecompany.com/o/Oh_Boy_Oberto

out there. Our internal research showed that 83% of jerky consumers found all natural products to be
very meaningful, and the all natural product is our best formula yet and is significantly preferred over
other formulas.”

Oberto’s All Natural Beef Jerky will be available in four savory flavors including Original, Teriyaki,
Peppered and Hickory. The line will also include a BBQ Pork and Teriyaki Turkey boasting the same
recipe, but with pork and turkey instead of beef. The new line will appear on shelves in May 2011, and
the existing beef jerky product will be phased out between now and then.

Despite the switch to all natural, higher quality ingredients, the pricing will remain unchanged.
The product will be sold in 3.25-0z. packages with a $5.99 MSRP. In addition, a 1.5-0z. and 9.0 sizes will

also be available. For more information visit www.oberto.com.

About Oberto Brands
Privately held Oberto Brands, a leader in the meat snacks category, was established in Seattle in 1918 by
an ltalian immigrant family in pursuit of the American Dream. The Oberto family still remains an integral

part of the business, and their hard work and dedication to great tasting products has grown the
company from humble beginning into what is today a national leader in meat snacks manufacturing.
Oberto Brands owns three core brands: Oh Boy, Oberto!, Lowrey’s Meat Snacks and Pacific Gold Beef
Jerky. Its popular products are found primarily in convenience stores, as well as on grocery aisles and
club stores throughout the United States. www.obertobrands.com
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